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.::USERBRANDING::.

„“userbranding““ deals with  the integrated user perspective. 

brand the user – she will then brand the product.

we design the users‘ interfaces as a service to the user.. to make it effective for the user to get involved [feedback]. the interface is owned by the user. branding is content for the user. 

the user brands the product which at the same time brands the user.

1999 drama marketing [creating users; impersonating possible user styles to explore feedback scenarios; creating uberusers] 

2000 shock marketing [provoking feedback by means of offense, shock, disrespect, and action without commentary] 

2001 diverse kinds of viral marketing [efakes] 

2002 die neue ehrlichkeit [taking fakes to a new reality level] 

[branding] as an integrated approach for the development of new products. paralell development of style and content of products;:: not one after the other! this feedback scenario between style and content leads to easier understanding and to more usable products or product interfaces.

the [style] of a product/project/company is something to be created in order to embed a new product within the existing worlds of perception, taste, lifestyle, and content/usage. it is orientational help as much as it is propaganda, trying to create contents and meanings not generically present within the product itself.

[marketing] selling a product. attracting users. creating attention. explaining products. communicating style/image. 

[interface design] pre-living product innovations in order to create a style that enables usablity within flexible usages and styles.

.::ASCII INTERFACES::.

ascii interfaces still are highly innovative and evolving. 

examples are our etxtreme.ru daily!TOP9! email, the daily!TOP3! sms and the microtrendz channel designed for micromusic.net. 

mobile communication with compact devices such as cellular phones and pdas again crack all developed technologies in terms of visual interfaces; back to the .txt; pure ascii at all…

the limitation is the beauty is the challenge is the intelligence is the speed! 

the radical success of etoy.com is defined by this strategy; reduce – reduce – reduce – use what you have and create the highest impact possible with these limitations…
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.::etxtreme.ru::.

the etxtreme.ru platform and the daily!TOP9! prototype are the first interfaces for our intelligent core:engine/backend. this java-servlet cluster is loading databases with simple words and sentences, purely statistical; the extraction of this data is the first level of the interface = content. the second level is the push of selected content towards the platform towards the user. userbranding leads to interactive production of content = interface. 

:: read fast! think later!

:: efficiently create fresh content

:: research new forms of content

:: serve daily e-nfo_breakfast: deliver 

   fresh content daily/on the fly

:: generate alternative content in/from/for the networks

:: excessive use of statistics, fuck conventional context

:: use words as currency, as trend barometer, as news tracker

:: orient east – fuck west

:: use high-speed engines, work medium-speed in order to 

   increase quality

:: work and build up large quality network

:: work with young and innovative people

:: build strong partnerships with people and sites/projects/companies

:: stay flexible, build dynamic elements into project-structure

:: understand marketing as reality production, trends are 

   produced intentional.

:: understand that something new has to be placed into an existing 

   category in order to be successful

:: keep in touch/network with digital art target group

.::keywords::.

:: statistical literature

:: alt.content

.::tech specs::.

:: core-engine: java/java servlet ++ MySQL DB ++ rmi

:: cluster technology in WAN

:: CMS: .jsp based, xml/css/dtd, java/java servlet/MySQL

:: OS: linux  :: hardware: no name pcs, clustered

.::system specs::.

:: reduced qwik-description: spider visits selected urls, brings back documents, splits documents into raw words and word rows. calculates the 3-V values for each word and compares these values to the average values of the global database. daily!TOP9! are then created with comparision ranking. 

parameters:: 

:: volume [hits] ; 

:: volatility [volatile or stable behaviour over time] ; 

:: vulgarity [value for social behaviour of word, mono vs. poly]. 

   available data: words, values [today, any day or average], urls, 

   related word rows, associated words.

.::produKt specs::.

:: TOPX products [daily/weekly TOP3/5/9.. with additional value 

   such as urlZ, related sentences/associated wordZ, values]

:: QUOTEz products [watch a word over time, charts, compare 

   words over time]

:: searchZ products [query etxtreme DB for TOP-wordZ or charts 

   on specific words]

:: bit-channels [TOPx, QUOTEz and searchZ content as info-bits 

   on artistic/alternative content-platforms]

:: full-channels [etxtreme content + other syndicated content 

   bundled in packages]

.::partners::.

:: current partnerships: etoy.com, rosa.com, dplanet.org, shift.jp.org, cd-writer.com, telepolis, micromusic.net, skim.com, ljudmila.org, fals.ch, jodi.org, sil.at, boombox.net, ubermorgen|.org |.net |.com, d2b.org, asco-o, o-o.lt, betacity.de, l-u-c-y.co.uk, gameover.org, rolux.org, reset.net, memepool.com, one38.org, pleine-peau.com, restate.org, express.ru, lizvlx.com, nothing.ch, mp3.at

.::cv::.

aliases//realnames: 

hans_extrem, etoy.HANS, net.CALLBOY, etoy.BRAINHARD, brainhard, luzius bernhard

2000 founder and CEO of ubermorgen.com [strategic consulting, emarketing and incubation agency], vienna/austria http://www.ubermorgen.com

2000 ubermorgen.org AQUARIUM  / WWWiderstand ****bannerZ platform; resistance-net http://www.ubermorgen.org

1999 founder of ubermorgen.net [network of digital uberbrains]

http://www.ubermorgen.net

1999-y2K  etxtreme.ru [read fast! think later!]

http://www.etxtreme.ru

1999  magister artium [M.F.A.], university of applied arts [uaa], 

vienna prof. peter weibel

1994-99 etoy http://www.etoy.com
          :: etoy.TIMEZONE :: etoy.TANK-17 :: etoy.SHARES 

          :: protected by etoy :: the digital hijack 

          :: etoy.TANKSYSTEM :: etoy.PROMOTION :: etoy.VISUALS


     :: founder of etoy ; base_concept/strategy, team-

             structure/internal communications/corporate 

             identity, story

1993-94   radical computer-animation raves/events/movies

1993-96   text digital [wordwar, tanz du sau]

1995-98   techno-music producer/lyrics [etoy.SOUND]

1995-96   acting experimental and feature films in europe

hans_extrem//etoy.HANS

hans@ubermorgen.com

.::linkZ::.

http://www.etxtreme.ru
http://www.etoy.com
http://www.toywar.com
http://www.micromusic.net
http://www.ubermorgen.com
http://www.ubermorgen.org
http://www.ubermorgen.net
http://www.dplanet.org
